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“Financial peace isn’t the acquisition of 

stuff. It’s learning to l ive on less than you 

make, so you can give money back and 

have money to invest.” - Dave Ramsey  

“Here is your pre-market wrap presented 

to you by our dealing assistant, Sid Shan-

kar” 

“The ASX200 closed 19.70 points higher 

with CYBG PLC (ASX: CYB) leading the 

market, rising 9.6%. In commodities, gold 

price fell by around 0.19%”  

Best of Social Media 

“It would be wonderful if we could avoid 

the common setbacks with timely exits.” - 

Peter Lynch  

Australian shares have sunk to near 10 

month lows, upon the release of weak eco-

nomic figures coming from China on Friday. 

All sectors are under pressure, bar IT due 

to modest gains posted by heavyweight 

Xero Ltd.  

Our local market finished 0.77% lower to 

6391.50 points. WiseTech Global Limited 

(WTC) was the top performer, finishing 

12.72% higher. In commodities, gold is 

currently trading at $1600.12 USD/t oz.  

Zoono (ZNO), a NZ-based biotech compa-

ny, reported it has successfully tested its Z

-71 Microbe Shield to be >99.99% effec-

tive against the coronavirus (COVID-19). 

ZNO shares are up 14%.  

Best of Social Media 
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MESSAGE  

FROM THE 

CEO  

 

 

Dear Investor,  

 

The current macroeconomic conditions are evident that we are indeed living in unprecedented times – a 

crisis very much different to that of downturns previously experienced. As the outbreak of the coronavirus 

(COVID-19) continues to make the headlines daily, we continue to witness the loss of lives, slowdown in 

global economy and countries resorting to tough measures to mitigate the spread of the virus. To date, the 

virus has claimed the lives of more than 37,000 individuals with the number of infections in the United 

States outnumbering that of China.   

Likewise, the local share market was not spared from the brunt. Back in the Global Financial Crisis in 2008, 

the XJO plummeted by approximately 25 per cent in the span of months. However, with the coronavirus, 

the XJO plunged 25 per cent all within three weeks. Along with the oil price war, which broke out between 

Russia and Saudi Arabia, this sent oil prices skydiving to record lows. Within Australia, businesses have 

been forced to shut down, and we have been able to feel the first-hand impact of these restrictions.  

Amid all the negativity, the firm remains positive that opportunities exist among the turmoil. That is why 

we have been actively sending out e-mails to keep clients informed about where KOSEC is heading moving 

forward. We have also been working very hard to identify opportunities that may arise in times of extreme 

uncertainty. These opportunities usually surround stocks that tend to hold up even when the market is ex-

periencing a downturn and are backed by a solid financial track record. Please be assured they remain un-

der our radar and will be brought to you only when we regard it to be an optimal entry point.  

Here at KOSEC, we are fortunate enough to be equipped with previous experiences in tiding through diffi-

cult times. Therefore, my team and I are most confident that we will be able to emerge out of this tough 

period together, all while upholding the highest level of standards.  

 

I hope you enjoy this issue and until next time, 

Happy Investing! 

Michael Kodari 

Michael Kodari  

CEO of Kodari Securities  

 @MichaelKodari 
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ECONOMIC CLIMATE  
Economic Insight Amidst a Hot Market 

The month of March saw the na-
tion approach full swing in its 
prevention of a coronavirus out-
break domestically. Only a few 
weeks ago, government inter-
vention of this magnitude into 
freedom of movement and gen-
eral market operations seemed 
unfathomable. However, the situ-
ation has developed immensely 
as domestic transmission of the 
virus is widespread. 

Before the World Health Organi-
sation declared COVID-19 a pan-
demic, the Reserve Bank of Aus-
tralia lowered the cash rate by 
25 basis points to 0.50 per cent. 
This was widely expected as the 
short-term money market fu-

tures showed a 100% pricing of 
this event to occur.  

The RBA noted that the growing 
coronavirus pandemic was the 
primary reason for the cut, de-
spite the global slowdown 
(initiated in 2018) seemingly 
coming to an end. Gross Domes-
tic Product is expected to be 
weaker than anticipated in future 
periods as bond yields are at rec-
ord lows, with the dollar at the 
lowest level since 2003.  

The outbreak is having a signifi-
cant effect on the economy as 
the RBA has pointed out, primar-
ily affecting the education and 
travel sectors. The fear is that 
the uncertainty present in the 
economy is likely to affect con-
sumer spending outside of con-

sumer staples. The RBA also 
notes that unemployment (which 
rose to 5.3% in January) remains 
a key fundamental point of con-
cern for the bank. 

Prior to the coronavirus, the ar-

gument for the Australian econo-

my was a well-founded one. 

However, the coronavirus and its 

impacts, which are expected to 

remain for at least six months, 

prompted the RBA to further re-

duce the cash rate to 0.25 per 

cent in an out-of-cycle rate cut.  

In addition to this, the bank has 

set a target on the yield on 3-

year Australian Government 

bonds of ~0.25 per cent, which 

AUSTRALIA 

ECONOMIC CLIMATE  
Economic Insight  
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will be attained through quanti-

tative easing – purchase of 

government bonds in the sec-

ondary market.  

Also, the RBA has set out a 

term funding facility for the 

banking system, with support 

focused on small-to-medium 

sized businesses.  

In most developed economies 

monetary policy is already 

overextended, thus reserve 

banks are calling on govern-

ments to implement significant 

fiscal stimulus.  

With the United States leading 

the way, the Australian govern-

ment (and RBA) has already 

pledged over A$105 billion with 

the expectation of further stim-

ulus in the future.   

More recently, in the third 

week of March, results from the 

ANZ-Roy Morgan Consumer Con-

fidence reported that confidence 

fell by a shocking 27.8%. Not 

surprisingly, the impact of the 

coronavirus pandemic in Austral-

ia has had a significant impact 

on consumer sentiment, with 

confidence showing the biggest 

fall since the survey shifted to a 

weekly basis 12 years ago. 

30th March 2020 marked the 

latest stimulus and survival 

measures, where the govern-

ment has unveiled a $130 billion 

wage subsidy scheme to save 

jobs during the coronavirus cri-

sis.  

 

 

 

Employed People 

Unemployment Rate  

Images Sourced from the Australian Bureau of Statistics  
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UNITED STATES 

Both tangible and intangible ef-
fects from the novel coronavirus 
have indeed poised to be signifi-
cant. Albeit constraints placed on 
supply and demand chain, or the 
physical proliferation of the virus 
throughout the US, the extent 
and to some degree the severity 
of the virus remains unknown 
and has therefore resulted in 
likeminded, rational investors 
proceeding with a slew of cau-
tion. At a time of crisis, economic 
policymakers are well-advised to 
hope for the best but to plan for 
the worst. This advice could not 
be more apt now at a time when 
the coronavirus epidemic contin-
ues to sadden economic recover-
ies.   

Empirical evidence suggests that 
upon the release of a strong US 
employment report, bond yields 
have the tendency to rise, since 
said data often assures that the 
economy is robust, with the ca-
pacity to accelerate inflation. 
However, given the unprecedent-
ed nature of circumstances, de-
spite the release of a strong em-
ployment report, bond yield 
promptly fell to historic lows 
while equity prices continued to 
fall sharply. As per the employ-

ment report, the US government 
aired two reports: One being 
based on a survey of establish-
ments, while the other was 
based on a survey of households.  

Specifically, the establishment 
survey highlighted that, in Febru-
ary 273,000 jobs were added to 
the US economy – the same as 
in January, while also being the 
first time since 2016 that there 
were two consecutive, strong 
employment data releases. 
Breaking this down, we saw 
slight gains in industries such as 
construction, manufacturing, au-
tomotive, as well as modest de-
clines from retailing, wholesaling 
and transportation and distribu-
tion sectors. By the same token, 
there were observable gains in 
employment in professional and 
business services, health care, 
hospitality, and government. 

Relatedly, despite US equity pric-
es initially rising due to optimism 
that had stemmed from central 
banks’ attempt to mitigate the 
economic impact of COVID-19 
outbreak, investors were unim-
pressed with the emergency rate 
cut ahead of its scheduled meet-
ing – first time since the financial 

crisis in 2008. However, inves-
tors seemed undeterred as equi-
ty prices traded sideways after 
the Fed’s action, to soon then fall 
sharply. In our view, the major 
concern is that monetary 
measures do not seem to facili-
tate the root of the economic 
problem. Typically, monetary 
policy aims to buoy lending con-
ditions with the intent to boost 
credit activity amidst weak de-
mand. Be that as it may, Covid-
19 is mainly a supply-side prob-
lem.  

Should the US economy weaken 

due to the persistence of COVID-

19, the job rate for the world's 

largest economy may intuitively 

decelerate, if not reverse. Intui-

tively, the US Purchasing Manag-

ers’ Indices (PMIs) for February 

highlighted that the US economy 

was already slowing, however, 

there is typically a laggard effect 

on the job market.  

Finally, in what seemed like a 

drastic move at the medial point 

of the month, the Federal Re-

serve had announced that it was 

dropping its benchmark interest 
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rate to zero and set in motion a 

new round of quantitative eas-

ing measures. In a move that 

followed several actions by the 

Fed over the weeks in the lead 

up to the 50-basis point emer-

gency rate cut, the quantitative 

easing will take the form of 

$500 billion of Treasury's and 

$200 billion of agency-backed 

mortgage securities.  

While such measures have 

seemingly fallen on the ears of 

deaf investors and should mat-

ters relating to COVID-19 per-

sist, the Fed added in its state-

ment that it “is prepared to use 

its full range of tools to support 

the flow of credit to households 

and businesses and thereby 

promote its maximum employ-

ment and price stability goals.” 

This is evident as the US Senate 

has passed the $US2 trillion 

stimulus package in a bid to 

cushion the blow of the eco-

nomic downturn.  

EU (European Union) leaders 
met on Thursday, 26 March, 
this time through socially dis-
tant video conference as joint 
discussions were held to ramp 
up regional efforts to cushion 
the blow of the coronavirus.  

Across the continent, Europeans 
are facing a list of restrictions 
on their freedoms as authorities 
attempt to contain the new 
coronavirus from spreading fur-
ther. Restaurants and entertain-
ment venues have closed air 
airlines have now been ground-
ed.  

This decision will be made 
against the backdrop of a loom-
ing fiscal crisis in one of the 
EU’s founding members, and its 
third-largest economy.  

Italy was already in a financially 
vulnerable position even before 
the pandemic. Its government 
has consistently run a budget 
account surplus excluding inter-
est payment in nineteen of the 
last twenty years.  

As of 31st March 2020, the 
country has the second-highest 

EUROZONE 

number of coronavirus cases 
globally after the United States. 
Italy currently boasts more than  
90,000 infected victims and a 
death toll that is approaching 
12,000. As such, it is reasona-
ble to question if it is too late 
for the leaders to finally decide 
that the time is now to come 
together to devise a solution 
beneficial to its members. 

Nine European countries have 
called on their counterparts to 
issue what is known as corona-
bonds – a debt instrument that 
combines securities across dif-
ferent nations.  

However, corona bonds have 
long been a controversial issue 
which has triggered different 
responses. The topic was 
brought up back in the peak of 
the sovereign debt crisis, but it 
was deemed as too risky a 
move.  

Conservative policymakers from 
countries such as Austria, Neth-
erlands and Germany are often 
skeptical towards the idea of 
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“...is there any 

hope for the Euro-

pean economy?” 

issuing bonds along with highly 
leveraged countries such as 
Greece, Portugal and Italy 
among others as they possess a 
higher risk of default. Neverthe-
less, several European capitals 
did not see the need for the 
continent to resort to such 
measures for now.  

The European Central Bank 
chaired by Christine Lagarde 
made a surprise move with a 
$820 billion coronavirus pack-
age. The decision certainly 
helped to calm financial mar-
kets.  

More importantly, it also re-
duced the pressure on European 
countries to come up with a 
new financial instrument to 
combat the crisis as lending 
capacities of every country 
within the euro-zone has now 
been boosted.  

Data from the European Com-
mission provided a first glimpse 
of the economic toll that at-
tempts to tackle the coronavirus 
pandemic are taking. The com-
mission’s eurozone consumer 
confidence indicator fell a rec-
ord 5 points to -11.6, below 
than that of its long-term aver-
age and the lowest level since 

2014.  

Employment growth was al-
ready slowing before the crisis 
unfolded and despite govern-
ments’ efforts to keep people in 
the payroll, the pandemic will 
likely limit, rather than prevent 
the widespread unemployment.  

Meanwhile, consumers remain 
fearful about the series of insol-
vencies and redundancies where 
unemployment is expected to 
spike from 7.4 per cent in Janu-
ary to 9 per cent in July.  
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CHINA 

Since the novel coronavirus first 

hit China, it was largely antici-

pated that the preventative 

measures sanctioned by the gov-

ernment - that were designed to 

limit interactions and encourage 

social distancing - would thereby 

hinder the spread of the novel 

virus at the cost of weakening 

the economy.  

While reports of declining auto-

motive sales as well as the pur-

chasing managers’ indices (PMIs) 

that are based on survey data 

offered meagre insight into the 

pitfalls of the virus, there have 

been fluid predictions regarding 

the degree to which the economy 

would suffer.  

Alas, a series of newly released 

economic data points have mani-

fested a decline in China’s econo-

my due to the coronavirus out-

break. Specifically, softer indus-

trial production, retail sales and 

fixed asset investment have 

posted results that were indica-

tive of how bad things have 

been.  

Specifically, intermixing the 

months of January and February, 

fixed asset investment slumped 

24.5 percent from a year earlier. 

Said declines were broad-based, 

covering both public and private 

crease of 8.0 percent in Decem-

ber. The country’s National Bu-

reau of Statistics has also re-

vealed that industrial profits for 

January-February plunged 38.3% 

year-on-year.  

On a positive note, as China has 

been able to bring the outbreak 

under control, it has recently an-

nounced the lifting of travel re-

strictions after months of lock-

down.  

However, as global cases contin-

ue to rise, the country has closed 

its borders and banned foreign-

ers from entering the country 

from midnight, 27 March 2020.  

sector investment and covering 

all sectors. Such figures can be 

juxtaposed to the 5.4 percent 

increase in fixed asset invest-

ment versus a year earlier, 

which, historically was consid-

ered a substandard performance.  

Adding to the list of historically 

poor data points, was the fall in 

industrial production, down 13.5 

percent in the first two months of 

2020, also constituting the first 

decline since 1990.  

Besides, Chinese retail sales fell 

20.5 percent in both January and 

February of 2020, when com-

pared to a year earlier. Such fig-

ures can be likened to an in-
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Given our current paradigm, what strategy suits? Value or growth?   

Breadth of View: 
Policymakers’ Dilemma  

 
Given current macroeconomic conditions, which is more important — Saving Lives 

or Saving the Economy?  
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COVID-19 is turning advanced econ-
omies such as Italy, Spain, France 
and the United States upside down. 
Controlling the pandemic means 
making attempts to flatten the epi-
demiologic (epi) curve. Efforts to 
flatten the epi curve, however, in 
turn reduce economy activity.  

This is because the more contained 
the world wants the coronavirus to 
be, the more governments will need 
to lock down the country. More 
broadly speaking, this translates into 
the more fiscal space governments 
will require to prevent the economy 
from entering a deep recession. Re-
cession, so to speak, is a necessary 
public health measure.  

As evident in the top panel of the 
figure above, the red and blue 
curves reveal what the curve would 
look like without and with contain-
ment policies, respectively. Clearly, 
the blue curve is a flatter version of 
the red as a result of containment 
measures. Thus, containment poli-
cies help to flatten the epi curve.  

The bottom panel reveals the eco-
nomic outcome in the presence and 
absence of containment policies. Not 
surprisingly, the blue curve is deeper 
and steeper than the red curve in 
the bottom panel – the exact oppo-
site of the top panel.  

The issue policymakers face is the 
lack of fiscal space. It is this inevita-
ble trade-off that may account for 
the reason behind the delay in con-
tainment policies for selective lead-
ers.  

Back when the virus first came 
about, macroeconomists were of the 
view that coronavirus was a negative 
demand shock that would need to be 
responded by expansionary fiscal 
and monetary stimulus to boost ag-
gregate spending.  

Yet, unlike the Global Financial Crisis 
in 2008 which led to a collapse in 
demand, COVID-19 is both a de-

measures to flatten the curve. 
Thus, if companies are not pro-
ducing because employees are 
forced to stay at home, boost-
ing demand will not miracu-
lously make products appear.  

Where does the coronavirus 
shock fit in thus far? The shape 
of the shock is determined by 
the virus’ capacity to ruin 
economies’ supply side, specif-
ically capital formation.  

Presently, both a deep V-shape 
and U-shape are possible. 
However, the battle ahead is to 
steer clear from a U trajectory.  

 

 

mand and supply shock. On the 
demand end, heightened uncer-
tainty, the loss of jobs and the 
fear of catching the virus will 
make consumers cut back on 
spending.  

Workers may be laid off as com-
panies cannot afford to hire them. 
These can be especially challeng-
ing for the travel industry where 
airline stock prices have plum-
meted since selloff begun at the 
end of February.  

Simultaneously, a supply shock 
exists too. If output is overturned 
because consumers do not wish 
to spend, then boosting spending 
power will alleviate the situation.  

However, if entertainment ven-
ues, restaurants and schools shut 
down as a result of the virus, 
providing consumers with money 
will not help the industries affect-
ed to come alive – these busi-
nesses are not lacking in demand. 

Shops are forced to cease opera-
tions as part of the public health 

Sourced: Cartoonist  DAVE GRANLUND illustrates the outcome of Fear & Panic 

Source: Centre for Economic Policy Research  
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AUSTRALIAN EQUITIES  
Investment Opportunities  
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Coles Group Limited 

(ASX: COL) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $940.40 $4,290.00 $3,357.00 

Past performance is no indicator of future performance 

Prior to the outbreak of the dead-
ly coronavirus, consumers 
formed lines outside the store-
fronts of Apple shops to get their 
hands on the latest gadgets. 
However, this no longer holds. 
Given current macroeconomic 
conditions, queues can be seen in 
front of supermarket giant, Coles 
Group Limited (COL) even before 
trade commences.  

Supermarkets have been hit by 
an overflow of consumers as 
Prime Minister Scott Morrison 
announced in the middle of 
March that non-essential gather-
ings comprising more than 500 
attendees would not be allowed. 
The news sent consumers scram-
bling for items such as rice, flour, 
pasta, cooking oil and vegeta-
bles. However, the hot items 
which experienced exceptionally 
high demand include hand sani-
tisers, kitchen towels and most of 
all, toilet paper.  

To cope with the increased de-

mand, Coles has expressed plans 

to hire up to 5000 casual em-

ployees. Due to the time-

sensitive environment, the com-

pany would also fast-track induc-

tions to ensure that employee 

numbers could meet demand 

within the shortest period.  

In an attempt to assist frontline 

emergency services personnel 

and health workers, Coles has 

kindly introduced a special shop-

ping hour dedicated to this 

group. Specifically, the first hour 

of trade on Tuesdays and Thurs-

robust. Nevertheless, COL remains 

a strong business as its exception-

al performance in 1H20 boiled 

down to its strategy.  

Its continued belief in delivering 

quality value to consumers wit-

nessed a 3.3% increase in overall 

revenue, relative to prior corre-

sponding period.  

More importantly, the company 

has recently recorded its 49th 

consecutive quarter of supermar-

kets sales growth—a consistency 

few players within the industry 

can uphold.  

 

 

 

 

days will be set aside for health 

practitioners and firefighters. 

From a broader point of view, 

ACCC has approved Coles’ acqui-

sition of Jewel Fine Foods – al-

lowing the firm to big in greater 

ownership of the prepared food 

market. COL has acquired the 

company out of administration 

after Jewel Fine Foods was faced 

with financial difficulties, such as 

that of a $70 million expansion 

last year.  

Technically speaking, its 200-day 

moving average present promis-

ing opportunities as it reveals 

long-term investor interest in the 

group.  

As a result of the pandemic, it is 

not surprising to conclude that 

sales and revenue will remain 
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Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($)  - - 0.00 28.60 

Cash Flows (cents)  - - 0.00 171.00 

Earnings (cents) - - 0.00 95.00 

Capital Spending (cents)  - - 0.00 -83.00 

Mr Cain has over 20 years of experience in Australian and international retail. He was previously Chief Ex-
ecutive Officer of supermarkets and convenience at Metcash Limited. Mr Cain was also Chief Executive of 
Carlton Communications plc, a FTSE 100 media group company, and Operating Director and portfolio com-
pany chairman at private equity firm, Pacific Equity Partners. 

Mr Cain was also Group Marketing Director, Store Development Director and Grocery Trading Director of 
Asda (UK) during its turnaround and has held roles at Kingfisher plc, a UK retail group, and Bain & Compa-
ny. 

Steve Cain  | Chief Executive Officer 

James Graham AM | Chairman 

Mr Graham has extensive investment, corporate and governance experience, including as a Non-Executive 
Director of Wesfarmers Limited for 20 years, prior to his retirement in July 2018. He is Chairman of Gresh-
am Partners Limited, having founded the Gresham Partners Group in 1985. From 2001 to 2009, he was a 
Director of Rabobank Australia Limited, initially as Deputy Chairman and then Chairman, responsible for the 
Bank’s operations in Australia and New Zealand.  

Mr Graham holds a Bachelor of Engineering (Hons) in Chemical Engineering from the University of Sydney 
and a Master of Business Administration from the University of New South Wales.  

 

 

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  - - 0.00 38,176.00 

Operating Margin (%) - - - 6.00 

EBITDA (m) - - 0.00 2,298.00 

EBIT (m) - - 0.00 1,658.00 

Net Profit After Abnormals (m)  - - 0.00 1,435.00 

ROE (%)  - - 0.00 37.80 

 Executive Management  

Sector: Consumer Staples  EPS: 0.88   Market Cap (bn): 22.44   P/E Ratio: 18.91 
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Coles Group Limited (ASX: COL) 

Broker Recommendation Target Price Date 

Citi Neutral $17.00 19/03/2020 

UBS Neutral  $15.00 17/03/2020 

Macquarie  Outperform $17.20 13/03/2020 

Ord Minnett  Accumulate $16.75 05/03/2020 

Credit Suisse Outperform $17.80 03/03/2020 

Morgans  Reduce $14.72 19/02/2020 

Morgan Stanley  Underweight $14.50 19/02/2020 

Substantial Shareholders  

Name Shares Held Ownership 

Wesfarmers Limited 134,726,899 10.10% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
123.00 133.00 1,273.00 1,066.00 9,196.00 8,620.00 48.10 bn 

Company 04/18 04/19 04/18 04/19 04/18 04/19 Market Cap  

 
22.00 23.00 161.20 142.60 2,064.00 2,114.00 2.97 bn 
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Credit Corp Group Limited   

(ASX: CCP) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $22.70 $40.60 $463.60 

Past performance is no indicator of future performance 

Amongst the diverse financials, 
debt collector Credit Corp Limited 
(CCP) is a high-quality business 
that adheres to that of a simple 
business model. Relative to its fel-
low debt ledger peers, CCP is the 
largest player in the Australia and 
New Zealand, with 25% market 
share and holds one of the largest 
databases of credit impaired cus-
tomers to its name.  

The business will primarily look to 
economically acquire delinquent 
debt between 90 and 180 days in 
arrears, before looking to collect 
that debt and make profit on the 
difference.  

When comparing CCP to its peers, 
its comparative advantage is two-
fold. (1) The real skill for a busi-
ness such as this comes from iden-
tifying value and not paying too 
much for a new debt ledger. 
Hence, Credit Corp has an analyti-
cal edge over its peers, as it holds 
the capability to price a portfolio 
appropriately, by relying on data 
analytics to predict debtor charac-
teristics and behaviours.  

(2) CCP’s market capitalisation 
has allowed the debt collector to 
move further afield. The reason as 
to why this is the case, is due to 
heavy regulation, and its tendency 
to standardise the debt collection 
process. 

As of 20th March 2020, CCP has 
announced that it will be withdraw-
ing its 2020 earnings and invest-
ment guidance as a result of the 
uncertainty arising from the spread 
of the coronavirus(COVID-19).  

pacts as a result from COVID-19 
have been witnessed in its opera-
tions.  

It’s strong performance in its first
-half report witnessed a 15% in-
crease in net profit, coming in 
line with expectations.  

Following the acquisition of Bay-
corp Holdings Pty Limited last 
year, Morgans was of the view 
that risk exists within acquisition 
opportunities and intense compe-
tition could result in the backfir-
ing of such opportunities.  

Nevertheless, CCP’s balance 
sheet and funding position re-
main robust and is in a favoura-
ble position to lock in investment 
opportunities when they arise.  

The firm has been adversely im-
pacted  as a result of the in-
creased restrictions on the avail-
ability of Credit Corp’s manpow-
er.  

Additionally, the possibility of a 
weakening in global economic 
conditions will further reduce the 
capacity of customer to make 
repayments. This is because the 
sudden loss of revenue and jobs 
as sectors around the country 
continue to be hit by the corona-
virus will gradually witness the 
rise in unemployment.  

Consequently, the possibility that 
consumers will take a longer time 
to repay loans continues to rise.  

However, CCP looks to be a 
promising opportunity as it has 
continued to perform well in the 
past weeks- no significant im-



 

 
21 

Per Share Statistics  FY16 FY17 FY18  FY19 

Sales ($)  4.74 5.32 5.96 6.30 

Cash Flows (cents)  -132.00 -77.00 50.00 -6.00 

Earnings (cents)  97.00 115.00 134.00 141.00 

Capital Spending (cents)  -4.00 -3.00 -3.00 -4.00 

Mr Beregi serves both as Chief Executive Officer and Company Secretary of Credit Corp Group Limited. He 
joined the group in September 2007 as Chief Financial Officer and moved on to his current role in March 
2008.   

Before joining Credit Corp, Mr Beregi also assumed the role of Chief Operating Officer at Jones Lang LaSelle 
from 2002 to 2007.  

Thomas Beregi | Chief Executive Officer  

Donald McLay | Independent Chairman  

Mr McLay was appointed as a Non-Executive Director in March 2008 and Chairman on 30 June 2008. He 
has more than 35 years of experience in financial markets, investment banking and broad business ser-
vices.  

Mr McLay has previously held executive roles at several local and overseas investment management and 
investment banking organisations, working in London, Singapore, Auckland and Sydney. Currently, he is 
Chairman of Torres Industries Pty Ltd, an unlisted investment group.  

 

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  224.50 255.90 286.80 313.80 

Operating Margin (%)  30.70 34.50 36.00 36.60 

EBITDA (m)   69.00 88.20 103.30 114.80 

EBIT (m) 67.10 85.80 101.20 112.50 

Net Profit After Abnormals (m) 45.90 55.20 64.30 70.30 

ROE (%)  21.40 22.30 22.40 15.20 

 Executive Management  

Sector: Financials   EPS: 1.420   Market Cap (m): 599.16   P/E Ratio: 7.680  
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Substantial Shareholders  

Name Shares Held Ownership 

Bennelong Australian Equity Partners 

Ltd  
7,826,806 14.20% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   
Total Liabilities 

(m)  
 

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
-1.00 -1.00 1.54 11.99 1.96 2.00 0.94 bn 

Credit Corp Group Limited (ASX: CCP) 

Broker Recommendation Target Price Date 

Macquarie Outperform $19.80 20/03/2020 

Ord Minnett Hold $30.00 29/01/2020 

Morgans Hold $35.50 29/01/2020 
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The a2 Milk Company  

(ASX: A2M) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $444.27 $196.30 $753.10 

Past performance is no indicator of future performance 

The A2 Milk Company has shown 
itself to be quite resilient in the 
market over the last month, be-
coming one of a few stocks to 
remain in positive territory year-
to-date. A fundamental reason 
for this is the company’s posi-
tioning in the consumer staples 
GICS sector, proving to be quite 
defensive naturally due to con-
sumer stockpiling and the vital 
need for dairy products like baby 
formula.  

Since posting remarkable results 
in its interim report, such as its 
31.6% increase in total revenue, 
the company has continued its 
market darling status under the 
renewed leadership of Geoffery 
Babidge. It detailed double digit 
growth in net profit after tax, 
increasing 21.1% to NZ$184.9 
million. Valuations remain attrac-
tive as its earnings per share in-
creased 20.6% to 25.15 cents.  

Key growth areas in the company 
such as its infant nutrition seg-
ment saw revenues grow 33.1%, 
with notable contributions from 
the lucrative Chinese market with 
sales in the region doubling and 
now accounting for 22.3% of the 
segment with over 17,500 
stores.  

The company also remains debt- 
free providing a compelling fun-
damental case given its healthy 
balance sheet. Cash flows have 
also shown healthy growth with 
operating activities increasing 
42.97%, with overall cash and 

the brand development work we 

have already undertaken in North 

America and expand into the Ca-

nadian market with a well-

respected partner.” 

With regards to the current novel 
coronavirus pandemic, the A2 
milk company remains in an ad-
vantageous position during this 
crisis period. Alongside tried and 
tested companies such as Domi-
nos Pizza and Coca-Cola Amatil, 
market consensus expects A2 
Milk to become a standout from 
seas of red as it has done over 
the past month.  

As of the 20th of March the com-
pany has grown year-to-date 
14.80% in comparison to the 
26.95% downturn the market 
has experienced over the same 
period. 

cash equivalents increased over 
110%. 

In terms of the outlook for the 

remainder of FY20, full-year 

EBITDA margin is still anticipated 

to be within 29-30%. This does 

mean that 2H20 EBITDA is ex-

pected to be less than 1H20 due 

to increased COGS, marketing 

expenditure and the potential for 

increased supply chain costs re-

sulting from COVID-19.  

Recent news for the company 

includes its expansion into the 

Canadian market under licence 

with Agrifoods Cooperative for 

the production, distribution, sale 

and marketing of branded liquid 

milk. Geoffrey Babidge, A2 Milk 

CEO said, “This arrangement 

gives us the ability to leverage 
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Per Share Statistics  FY16  FY17 FY18 FY19  

Sales ($) 0.48 0.71 1.14 1.68 

Cash Flows (cents)  3.00 13.00 29.00 37.00 

Earnings (cents)  4.00 12.00 24.00 37.00 

Capital Spending (cents)  0.00 0.00 -1.00 0.00 

Mr Babidge was appointed CEO from 9 December 2019. He previously held the role of Managing Director 
and CEO of The a2 Milk Company Limited from July 2010 until July 2018 where he was also an Executive 
Director of the Board during this time.  

Mr Babidge has more than 30 years’ senior management experience working in the Australian FMCG indus-
try. He has previously held senior executive roles with a number of companies in Australia including Free-
dom Foods Group Limited, Bunge Defiance and National Foods.  

Geoffrey Babidge | Chief Executive Officer   

David Hearn  | Chairman & Non-Executive Director  

Mr Hearn has been a director of the company since 5 February 2014, and Chairman since 30 March 2015. 
He is also a member of the Nomination Committee. 

Mr Hearn has held senior executive roles including Chief Executive Officer or Managing Director roles for 

FMCG companies including Goodman Fielder Limited, UB Snack Foods Europe/Asia, Del Monte UK and 

Smith’s Crisps and for the marketing services group, Cordiant Communications Group. 

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19 

Revenues (m) 336.20 523.10 846.00 1,246.70 

Operating Margin (%) 15.50 25.70 30.70 31.90 

EBITDA (m) 52.19 134.56 259.72 397.43 

EBIT (m)  49.58 132.00 257.73 395.35 

Net Profit After Abnormals (m)  29.02 86.33 179.48 275.03 

ROE (%)  22.90 37.50 35.20 36.80 

 Executive Management  

Sector: Consumer Staples   EPS: 0.419  Market Cap (bn): 12.44   P/E Ratio: 40.330
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The a2 Milk Company (ASX: A2M) 

Broker Recommendation Target Price Date 

Citi Buy $19.20 13/03/2020 

Credit Suisse Neutral  - 02/03/2020 

Ord Minnett  Lighten $14.37 28/02/2020 

UBS  Buy  - 28/02/2020 

Morgans Hold  $17.10 28/02/2020 

Macquarie Outperform $18.70 28/02/2020 

Morgan Stanley  Underweight  - 14/02/2020 

Substantial Shareholders  

Name Shares Held Ownership 

Commonwealth Bank of Australia 53,591,057 7.29% 

The Vanguard Group, Inc 51,494,591 7.01% 

Pendal Group Limited  38,544,523 5.24% 

BlackRock, Inc and related bodies corporate 38,298,101 5.21% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
-5.00 -8.00 38.64 23.29 12.29 28.10 0.31 bn 

Company 07/18 07/19 07/18 07/19 07/18 07/19 Market Cap  

 
38.00 44.00 29.51 15.31 217.40 356.80 1.05 bn 
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Fisher & Paykel Healthcare Limited 

(ASX: FPH) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/03 $46.16 $176.60 $874.50 

Past performance is no indicator of future performance 

Global markets have fallen 

sharply throughout February and 

have continued to follow suit 

throughout March as investors 

have become increasingly aware, 

and subsequently concerned 

about the spread of the novel 

coronavirus (COVID 19). 

Leading manufacturer of humidi-

fied ventilation products – spe-

cialising in Nasal High Flow Oxy-

gen therapy – Fisher and Paykel 

Healthcare (FPH), is seemingly 

immune to the global hysteria of 

the outbreak due to its opera-

tional exposure.     

It is worth highlighting that 

amidst the panic, shares in FPH 

have continued to hit record 

highs on optimism that respirato-

ry products would benefit from 

the outbreak. While the treat-

ment of continuous positive air-

way pressure is typically elective, 

FPH has recently upgraded guid-

ance, which was in part due to 

better-than-expected sales in its 

Homeware product group com-

bined with strong growth in Hos-

pital product group.    

Explicitly, FPH’s Nasal High Flow 
therapy holds upside potential 
from heightened respiratory con-
ditions. An observational study 
published on the 21 February this 
year by The Lancet (a respiratory 
medical journal) regarding the 
clinical course and outcomes of 
critically ill patients with SARS-

measures has been employed in 
order to cater to newfound chal-
lenges posed by the virus. In the 
case of FPH, China has financially 
incentivised the import-export of 
essential supplies. Additionally, 
registration fees will be exempt 
for specific drugs and medical 
devices in order to ensure timely 
and sufficient supply. By the 
same token, FPH bears 2-14 
weeks of inventory overall prod-
uct lines and sees no significant 
risk to supply continuity.    

China aside, the spread of the 
novel virus is increasing at an 
exponential rate. The Centers for 
Disease Control and Prevention 
said it expects coronavirus to 
spread in the US and went on to 
stress that the spread is no long-
er a matter of if, but rather, 
when. 

CoV-2 pneumonia in Wuhan, 
highlighted that within its obser-
vational parameters, 63.5 per-
cent of severe COVID19 cases in 
Wuhan required nasal high flow 
therapy.    

With that in mind and despite 
risk regarding supply disruptions 
as a result of the novel virus re-
main a slight concern, Managing 
Director and CEO of FPH, Lewis 
Gradon noted that the Company 
does not anticipate any signifi-
cant impact on supply to existing 
customers.  

Further, in terms of mitigating 
risk, China’s central government 
revealed a course of action sup-
porting the operational capacity 
of trading companies throughout 
this critical time of COVID-19 
control and prevention. On a roll-
ing basis, a slew of new 
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Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($) 1.29 1.38 1.57 1.78 

Cash Flows (cents)  23.00 31.00 40.00 42.00 

Earnings (cents)  23.00 30.00 34.00 39.00 

Capital Spending (cents)  -10.00 -10.00 -16.00 -22.00 

Mr Gradon was appointed Managing Director & Chief Executive Officer in April 2016. He previously served as 
Senior Vice President – Products & Technology and General Manager – Research and Development. He has 
held various engineering positions within Fisher & Paykel’s healthcare business, and has overseen the devel-
opment of our complete healthcare product range. Mr Gradon received his Bachelor of Science degree in 
physics from the University of Auckland, New Zealand.  

Lewis Gradon | Chief Executive Officer and Managing Director 

Tony Carter | Non-Executive Chairman   

 

 

Mr Carter was Managing Director of Foodstuffs New Zealand Limited for ten years until his retirement in 
2010. He is chairman of the board of TR Group, a director of Fletcher Building Limited, Vector Limited, ANZ 
Bank, and a trustee of the Maurice Carter Charitable Trust. Mr Carter has held the role of Chairman since 
April 2012 and will be retiring in August 2020. 

  

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  737.40 794.10 906.00 1,026.70 

Operating Margin (%) 30.10 34.60 34.20 33.40 

EBITDA (m)  221.90 275.10 310.10 342.60 

EBIT (m)  190.20 239.50 268.20 302.60 

Net Profit After Abnormals (m)  129.20 154.50 178.70 200.30 

ROE (%) 26.50 28.70 27.00 25.50 

 Executive Management  

Sector: Health Care  EPS: 0.390   Market Cap (bn): 17.37   P/E Ratio: 77.61  
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Fisher & Paykel Healthcare Limited (ASX:FPH) 

Broker Recommendation Target Price Date 

UBS Sell  - 17/03/2020 

Macquarie  Neutral - 09/03/2020 

Citi Sell - 02/12/2019 

Credit Suisse  Underperform - 29/11/2019 

Substantial Shareholders  

Name Shares Held Ownership 

The Vanguard Group Inc. 30,145,141 5.25% 

The Capital Group Companies, Inc. 29,329,458 5.11% 

Blackrock, Inc and related bodies corpo-

rate 
28,725,458 5.01% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
421.30 461.00 61.50 78.60 287.70 359.50 11.72 bn 

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
44.00 46.00 255.31 209.79 691.70 792.80 34.89 bn 
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Northern Star Resources Limited 

(ASX: NST) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $266.17 $528.90 $1,114.90 

Past performance is no indicator of future performance 

Based in Australia, Northern Star 
Resources (NST) Limited is a 
multinational gold producer with 
Tier-1 world-class projects locat-
ed in highly prospective and low 
sovereign risk regions of Austral-
ia and North America.  

The firm belies the strength of its 
portfolio that is made up of low-
cost, high-grade underground 
gold mines, which has in turn, 
seen the company gain ground 
on several fronts, with successes 
from the December Quarter (Q4) 
spillover into the March Quarter 
(Q1).  

Technically, the gold operative 
seems to be in a in a strong bull-
ish trend confirmed by a 5-day 
moving average of the stock 
price is above the 50-day moving 
average, as well as both the 200 
and 20-day moving averages are 
trending higher.  

Amidst a continued elevation in 
gold prices and surmounting ge-
otechnical challenges, notwith-
standing potential catalyst’s that 
will be mentioned in the latter, 
2020 is shaping up as a pivotal 
year for NST.   

It goes without saying that 
amidst lowered yield rates and 
fixed-income securities, and as 
risk sentiment sours, gold tends 
to shine. To all intents and pur-
poses, harmonic patterns are 
starting to emerge in the gold 
market, with the price of the pre-
cious metal has gained 165.20 
USD/t oz. or 10.81% since the 

capital investment, albeit through 

exploration, development and 

acquisition.   

2020 indeed shines bright for the 
Australian mining group, as vola-
tility persists and opportunities 
arise and present the potential to 
precipitate drastic change in the 
stock's price. 

In the view of many analysts, 
NST has advanced on several 
fronts throughout the December 
quarter, which has resulted in 
the facilitation of a number of 
catalysts in 2020. 

 

 

beginning of 2020, in accordance 
to trading on a contract for dif-
ference that tracks the market 
norm for this commodity.  

Operationally, NST reported 

strong increases in its revenue, 

earnings, cashflow and dividend 

for the six months ended Decem-

ber 21st 2019. Specifically, Net 

Profit After Tax rose 54 percent 

to A$126.8million, while its inter-

im dividend was up 25 percent of 

7.5 cents per share. Additionally, 

EBITDA rose 45 percent to $322 

million and speaks volumes 

about the strength and quality of 

NST.  

At large, the combination of 

these earnings, cashflows and 

overall returns is the result of a 

highly disciplined approach to 



 

 
33 

Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($) 1.30 1.39 1.56 2.17 

Cash Flows (cents)  64.00 59.00 57.00 59.00 

Earnings (cents)  28.00 31.00 32.00 25.00 

Capital Spending (cents)  -13.00 -16.00 -13.00 -24.00 

Mr Tonkin is a mining engineer with more than 20 years’ experience working in the underground hard-rock 

mining industry. He was appointed Chief Executive Officer of Northern Star in November 2016 and had 

been the Company’s Chief Operating Officer since 2013. Prior to joining Northern Star, he was Chief Oper-

ating Officer for mining contractor Barminco, and a non-executive director of African Underground Mining 

Services Ghana.  

Stuart Tonkin | Chief Executive Officer and Managing Director 

Bill Beament | Chairman   

Mr Beament is a mining engineer boasting more than 20 years’ experience in the resource sector. He previ-

ously held several senior management positions, including General Manager of Operations for Barminco 

Limited with overall responsibility for 12 mine sites across Western Australia, and General Manager of the 

Eloise Copper Mine in Queensland.  

Mr Beament is a member of the Nomination and Environmental, Social & Safety (ESS) Committees and a 

Trustee of the Channel 7 Telethon Trust.  

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  785.80 850.00 964.00 1,401.20 

Operating Margin (%)  52.50 48.30 44.70 34.00 

EBITDA (m)  412.90 410.80 431.20 476.50 

EBIT (m)  239.00 265.30 273.40 229.00 

Net Profit After Abnormals (m)  151.40 215.30 194.10 154.70 

ROE (%)  36.90 30.80 23.60 14.50 

 Executive Management  

Sector: Materials  EPS: 0.310   Market Cap (bn): 8.44   P/E Ratio: 36.77  
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Northern Star Resources Limited (ASX: NST) 

Broker Recommendation Target Price Date 

Credit Suisse Neutral $11.50 30/03/2020 

Morgan Stanley Underweight $11.15 27/03/2020 

Ord Minnett Hold $12.00 27/03/2020 

Macquarie Outperform $13.00 27/03/2020 

Citi Neutral $12.70 27/03/2020 

UBS Neutral $12.50 12/02/2020 

Substantial Shareholders  

Name Shares Held Ownership 

BlackRock Group 81,057,176 12.70% 

Van Eck Associates Corporation 75,814,515 11.80% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
9.00 11.00 99.77 118.71  142.10 187.50 4.17 bn 

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
76.00 104.00 1,289.40 2,281.47 5,436.00 5,997.00 18.84 bn 
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Woolworths Group Limited 

(ASX: WOW) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $1,066.00 $8,620.00 $10,669.00 

Past performance is no indicator of future performance 

Amidst toilet paper frenzies, su-

permarkets have spiked materi-

ally. With respect to the virus, 

Woolworths (WOW) is among the 

very few that have, and will, con-

tinue to profit from the unremit-

ting nature of COVID-19, with 

the reason being an increase in 

non-discretionary consumer de-

mand.  

Broadly speaking, supermarket 

industries have posted incremen-

tal gains in terms of market 

growth rate and food inflation 

within supermarkets, which will 

only be exacerbated by the rapid 

spread of COVID-19.  

It goes without saying, that the 

hysteric buying at supermarkets 

in the wake of COVID-19 - which 

has seen the likes of pasta, rice, 

meat, toilet paper and other pan-

demic staples polished off the 

shelves – may add to the Groups 

interim performance, which will 

be touched on in the latter.  

Technically speaking, WOW 

shares are going against the 

coronavirus grain, confirmed by 

multiple indicators. Late February 

saw the supermarket group fall 

victim to a major sell off, con-

firmed by the convergence of 

both the twenty- and fifty-day 

moving averages, which soon 

with Australian Food sales growth 

of 6.4%. Further, the group’s 

online sales increased by 36 per-

cent with online penetration for 

the half at 5.1 percent, up 100 

bps on the prior year.  

While sales are forecast to in-

crease, analysts are of the opin-

ion that the coronavirus will forge 

novel conduct in consumers, 

which could potentially see an 

increase in in the rate of online 

shopping. By and large, the out-

look for WOW is seemingly allevi-

ating the pain our local market is 

currently facing.   

 

 

resulted in the twenty-day mov-

ing average trending lower.  

The 5-day moving average, how-

ever, paints a brighter picture, 

trending higher and largely at-

tributable to the increase in non-

discretionary consumer demand. 

Together, said indicators are in-

dicative of a recent allure to 

WOW shares.  

An assessment of the group’s 

interim results sheds light upon a 

solid performance that exceeded 

most expectations. Sales from 

the continuing operations in-

creased by 6 percent to $32.4 

billion in the half.  

Notably, all businesses reported 

sales growth on the prior year 
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Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($) 46.10 43.20 43.50 45.60 

Cash Flows (cents)  187.00 243.00 225.00 224.00 

Earnings (cents)  215.00 111.00 123.00 133.00 

Capital Spending (cents)  -157.00 -148.00 -142.00 -151.00 

Mr Banducci was appointed Managing Director of Woolworths Food Group in March 2015 and Managing Di-

rector and Chief Executive Officer of the Group in February 2016. Prior to this appointment, he was Director 

of the Group’s Liquor business between 2012 and March 2015. Mr Banducci joined the Group in 2011 after 

the acquisition of the Cellarmasters Group, a direct wine retail and production company.   

Brad Banducci | Chief Executive Officer and Managing Director 

Gordon Cairns | Executive Chairman   

Mr Cairns boasts rich Australian and international experience as a chairman, director and senior executive. 

He has more than 30 years of food and retail experience, including his time as Chief Executive Officer of 

Lion Nathan, and as a senior manager in marketing, operations and finance roles with PepsiCo, Cadbury 

and Nestle.  

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  58,276.00 55,669.00 56,726.00 59,984.00 

Operating Margin (%)  6.20 6.00 6.40 6.60 

EBITDA (m)  3,586.00 3,340.00 3,651.00 3,946.00 

EBIT (m)  2,564.00 2,326.00 2,548.00 2,724.00 

Net Profit After Abnormals (m)  -1,235.00 1,534.00 1,724.00 2,693.00 

ROE (%)  32.10 14.90 15.30 17.00 

 Executive Management  

Sector: Consumer Staples EPS: 2.021   Market Cap (bn): 48.10   P/E Ratio:  18.87 
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Woolworths Group Limited (ASX: WOW) 

Broker Recommendation Target Price Date 

UBS Buy $39.70 25/03/2020 

Morgans Hold $34.83 25/03/2020 

Macquarie Outperform $41.30 25/03/2020 

Citi  No Rating - 27/02/2020 

Credit Suisse Neutral $39.70 27/02/2020 

Morgan Stanley Equal-weight $38.50 27/02/2020 

Ord Minnett No Rating - 27/02/2020 

Substantial Shareholders  

Name Shares Held Ownership 

BlackRock Group  80,972,196 6.43% 

The Vanguard Group, Inc 65,875,116 5.00% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
0.00 95.00 325.00 940.40 4,228.00 4,290.00 22.44 bn 

Company 04/18 04/19 04/18 04/19 04/18 04/19 Market Cap  

 
22.00 23.00 161.20 142.60 2,064.00 2,114.00 2.97 bn 
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Zoono Group Limited  

(ASX: ZNO) 
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Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $2.98 $0.74 $3.68 

Past performance is no indicator of future performance 

A black swan that has inflicted a 
massive economic hit on Australi-
an shores and has seen compa-
nies engaged in the develop-
ment, manufacturing and distri-
bution of antimicrobial products 
favorably profit amidst growing 
concerns of the spread of the 
coronavirus. With what was once 
a $102 stock, global biotech 
company, Zoono Group Limited 
(ZNO) is primarily engaged in the 
development and distribution of 
environmentally friendly antimi-
crobial solutions. 

Specifically, Zoono works by the 
formation of a molecular layer of 
covalently bound biocidal mole-
cules based around silicone poly-
mer chemistry. In layman's 
terms, ZNO’s "physical kill" re-
places the need for dangerous 
poisons, chemicals and alcohol 
and aims to rupture the cell 
meaning it cannot mutate, pre-
venting the development of su-
perbugs. Suffice to note that this 
is merely are a remedial meas-
ure, rather a cure-all for the ills 
of Covid-19.  

ZNO technology, particularly its 

longevity and killing methodology 

delivers an ideal solution. ZNO’s 

Z71 Microbe Shield Surface Sani-

tizer has been successfully tested 

against the recent coronavirus. 

The New Zealand-based biotech 

group reported laboratory tests 

Further, in many market situa-
tions, companies are often met 
with issues pertaining not to the 
product, but rather, its distribu-
tion outlets.  

That said, in accordance with a 
distribution agreement with Eagle 
Health Holdings Ltd (EHH), both 
companies have entered a co-
branding arrangement, wherein 
EHH will arrange for the bulk im-
port of ZNO’s formulation to its 
wholly owned pharmaceutical 
facility in Xiamen in China.  

 

 

 

 

undertaken against COVID-19, 

with results broadly indicating 

that its Z-71 Microbe shield is, 

greater than, 99.99% effective 

against COVID-19. While ZNO 

had been previously tested 

against bovine coronavirus, a 

nominated surrogate for MRES, 

the latest strain required new 

testing. The results for the new 

testing are as follows:  

1) The test against Vaccinia 

confirmed efficacy greater 

than 99.99% for Zoono Z-

71 Microbe Shield.  

2) The second test against the 

COVID-19 surrogate, feline 

coronavirus, confirmed effi-

cacy greater than 99.99%. 
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Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($)  0.00 0.02 0.01 0.01 

Cash Flows (cents)  -11.00 -1.00 -1.00 -2.00 

Earnings (cents)  -4.00 -7.00 0.00 -1.00 

Capital Spending (cents)  0.00 0.00 0.00 0.00 

Mr Hyslop’s primary responsibility, in conjunction with the Board, is to determine the strategic direction of 
Zoono Group. His role also involves identifying global sales opportunities, increasing revenues and meeting 
profit targets. Mr Hyslop is also in charge of identifying new customers and distributors, negotiating distrib-
utor and customer contracts while overseeing brand development initiatives. 

Paul Hyslop | Chief Executive Officer and Managing Director 

Don Clarke | Non-Executive Director 

Mr Clarke has advised leading corporate clients on broad corporation’s law issues focused on equity capital 

markets, private equity, mergers and acquisitions and corporate restructures. As a Partner of the Mel-

bourne Corporate Group, from 1988-2015, Mr Clarke witnessed the significant growth of the firm’s corpo-

rate practice in Melbourne.  

 

Company Overview  

Historical Financials  FY16   FY17 FY18  FY19  

Revenues (m)  0.00 0.76 2.23 1.70 

Operating Margin (%)  - -293.00 1.30 -132.00 

EBITDA (m)  -0.23 -2.21 0.03 -2.24 

EBIT (m)  -0.23 -2.25 -0.03 -2.33 

Net Profit After Abnormals (m)  -0.23 -3.89 0.07 -2.31 

ROE (%)  - -38.90 2.90 -60.30 

 Executive Management  

Sector: Materials   EPS: -0.01   Market Cap (m): 272.7   P/E Ratio: -  
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Substantial Shareholders  

Name Shares Held Ownership 

Paul Russell Hyslop & Margaret Jane Mor-

gan & NPT Meg Trustees Limited  
83,358,000 51.04% 

Eelco Wiersma  8,892,696 5.44% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
136.00 163.00 788.52 566.80 405.20 446.20 3.74 bn 

Zoono Group Limited (ASX: ZNO) 

Broker Recommendation Target Price Date 

No Initial Coverage 
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Perseus Mining Limited 

(ASX: PRU) 



 

 
44 

Capital Structure 

(Consolidated) 

Cash (m) Total Liabilities (m) Equity (m) 

2019/06 $125.40 $185.80 $783.50 

Past performance is no indicator of future performance 

It goes without saying that the 
price of gold is nearing its Minsky 
Moment, a point in time wherein 
a collapse has been buoyed by 
unsubstantiated activity. While 
empirical evidence alludes to 
golds immunity amidst stock 
market corrections, recent losses 
questioned the validity of the so-
called haven. Albeit the discon-
nect from ‘physical’ markets 
(gold bars, coins and gold jewel-
ry) to ‘paper’ markets (ETFs and 
gold futures) or weaker economic 
figures, golds short-lived losses 
came as a shock to some, but did 
little to deter the optimistic out-
look for the precious gold. A jun-
ior amongst the many gold oper-
atives, Perseus Mining Ltd (PRU), 
is a mining agent that is engaged 
in operations and the sale of 
gold, mineral exploration and 
gold project evaluation, with 
Company’s sovereign risk spread 
across Ghana and in Cote d'Iv-
oire. 

Economically, the mining group 
produced a total of 134,980 
ounces of gold in December 2019 
half year, despite being 4 percent 
less than in the corresponding six
-month period in 2018, succeed-
ing the implementation of an op-
timised mine plan at the Group’s 
Edikan Gold Mine in Ghana.  

Specifically, PRU’s weighted av-
erage all-in site costs, including 
the costs of production, royalties 

the aforementioned operational 
performance, namely: (1) 
Strong operating performance at 
the Sissingué Gold Mine in Côte 
d’lvoire; (2) Lower cost per 
ounce gold production at the Edi-
kan Gold Mine; and (3) Lower 
cost operations.   

Looking ahead, management has 
firmed that PRU’s financial per-
formance will continue to remain 
strong, only to be exacerbated by 
an increase in the price of gold 
and improving cost structure. 
This, along with the performance 
and development of PRU’s third 
operation, Yaouré, will play a key 
role in maintaining forecast 
growth trajectory, while continu-
ing to generate material benefits 
for its stakeholders in coming 
periods.  

and sustaining capital, decreased 
by 6% on prior corresponding 
period, averaging $US942 per 
ounce of gold produced.  

Financially speaking, PRU’s min-
ing report for the half year end-
ing 31 December 2019 fell noth-
ing short of spectacular, reveal-
ing a company that is in a robust 
financial position and one that is 
continuing to improve both oper-
ationally and in terms of organic 
growth prospects.  

Specifically, PRU recorded a 
193% increase in the group’s net 
profit after tax to $30.4 million 
and a 43 percent increase in 
EBITDA from operations to 
$123.9 million against the prior 
corresponding period. Said met-
rics can be largely attributed to 
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Per Share Statistics  FY16  FY17  FY18  FY19  

Sales ($)  0.41 0.28 0.37 0.43 

Cash Flows (cents)  5.00 0.00 7.00 12.00 

Earnings (cents)  -6.00 -5.00 -2.00 1.00 

Capital Spending (cents)  -9.00 -12.00 -9.00 -4.00 

Mr Jeff Quartermaine boasts more than 25 years’ experience in senior financial and strategic management 

roles with ASX and TSX-listed resources companies. Mr Quartermaine is a Certified Practising Accountant 

(CPA) who holds both business management (MBA) and engineering qualifications (BE). He was appointed 

Managing Director in January 2013.  

Jeff Quartermaine | Chief Executive Officer and Managing Director 

Sean Harvey | Non-Executive Chairman   

Mr Sean Harvey is Perseus Mining’s Non-Executive Chairman and a former Non-Executive Director of Per-
seus (from September 2009 to March 2017). Mr Harvey has rich experience in investment banking as well 
as executive management experience in the resources sector and brings valuable experience to assist the 
company as it seeks to broaden global market awareness of its growth as a West African gold producer. 

Company Overview  

Historical  Financials  FY16  FY17  FY18  FY19  

Revenues (m)  252.20 282.60 378.10 508.60 

Operating Margin (%)  -2.00 -5.70 5.90 26.70 

EBITDA (m)  -5.03 -16.03 22.45 135.54 

EBIT (m)  -44.34 -70.32 -8.39 8.71 

Net Profit After Abnormals (m)  -35.64 -76.18 -25.85 6.99 

ROE (%)  -4.60 -7.30 -2.50 0.90 

 Executive Management  

Sector: Materials   EPS: 0.02   Market Cap (bn): 1.18   P/E Ratio: 45.91  
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Perseus Mining Limited (ASX: PRU) 

Broker Recommendation Target Price Date 

Macquarie Outperform  $1.30 31/03/2020 

Credit Suisse Neutral $1.09 30/03/2020 

Citi  Neutral $0.90 17/01/2020 

Substantial Shareholders  

Name Shares Held Ownership 

Franklin Resources, Inc. and its affili-

ates 
98,578,828 8.44% 

Van Eck Associates Corporation 65,784,219 5.63% 

Institutional Valuations 

Competitor Analysis  

 Earnings (c)   Cash Asset (m)   Total Liabilities (m)   

Company 06/18 06/19 06/18 06/19 06/18 06/19 Market Cap  

 
34.00 32.00  181.11 188.69 185.70 237.50 2.00 bn 

Company 12/18 12/19 12/18 12/19 12/18 12/19 Market Cap  

 
-3.00 0.00 43.95 101.33 156.38 270.90 1.22 bn 
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Kodari Securities Pty Ltd (CAR 399556) trading as KOSEC is regulated by the Australian Securities and Invest-

ment Commission (ASIC). KOSEC is a financial services company and any information provided by its 

platforms, portals, reports and documents is protected by copyright. Any unauthorised production of this 

information is prohibited. 

KOSEC reserves the right to change or remove any information provided on our website, reports or any 

documents including these terms and conditions at any time without notice. The change or modification to 

the terms and conditions will be effective immediately upon posting an updated version on our website, 

necessary platforms and documents. It is recommended that you review the information provided on our 

website, including these terms and conditions frequently for any changes. 

  

Disclaimer 

KOSEC provides general advice only. The information provided is of a general nature only and does not take 

into account your individual objectives, financial situation or needs. It should not be used, relied upon, or 

treated as a substitute for specific professional advice. KOSEC recommends that you obtain your own 

independent professional advice before making any decision in relation to your particular requirements or 

circumstances. Please make sure you read our Financial Services Guide (FSG). 

KOSEC does not guarantee any returns. Past performance of any product discussed is not indicative of future 

performance. (We urge that caution should be exercised in assessing past performance. All financial prod-

ucts are subject to market forces and unpredictable events that may adversely affect their future perfor-

mance). Investing in the stock market can incur huge losses. Please also be aware that fees will incur on 

every transaction regardless of the performance of your investments or returns generated. Employees and 

or associates of KOSEC may hold one or more of the stocks, securities or investments reviewed by the 

company. 

Your use of information from our website, reports, documents and from talking to our representatives/

associates is at your risk. Under no circumstance should the investment be based solely on KOSEC infor-

mation and general advice. You should seek professional financial planning advice. 

KOSEC aims to maintain the accuracy of the data and information provided on this website, by using infor-

mation prepared from a wide variety of sources, which KOSEC to the best of its knowledge and belief, 

considers accurate and does not make any representations or warranties of any kind, expressed or implied, 

about the completeness, accuracy, reliability, suitability or availability of the information provided.  

We may at times refer to third parties, which the details of these third parties have been provided solely for 

you to obtain further information about other relevant products and entities in the market. KOSEC has no 

control over the information third parties have, or the products or services offered, and therefore make no 

representations regarding the accuracy or suitability of such information, products or services. You are 

advised to make your own enquiries in relation to third parties. Our inclusion of any third party content is 

not an endorsement of that content or the third party. 

 

Fees 

As a client you will be charged a yearly service fee and a set brokerage fee per transaction. Your service fee 

will automatically renew at the end of your agreed 12 month period at the same rate advertised at the time. 

Your credit card or bank account will be charged for a further year following which will again auto renew 

until you cancel your yearly service fee. You can cancel the auto renewal at any time in advance of the 

renewal date by contacting us. KOSEC is aware of the need to ensure the security of your credit card details 

and our payment systems are compliant with the Payment Card Industry (PCI) Data Security Standard. 

 

Privacy 

You consent to receiving email correspondence from KOSEC, as well as companies KOSEC has an association 

with. These emails will be sent by KOSEC and third party companies. You can opt out of receiving any cate-

gory of emails at any time by contacting us. We may from time to time inform you of special offers, or even 

ask your opinion of the services we provide, but your involvement is optional. Should you request us to do 

so, we will archive your details. 

  

Indemnity and Liability 

You indemnify KOSEC from all claims or threatened claims, suits, demands, damages, costs as well as includ-

ing legal costs incurred in dealing with any threatened claim, expenses made by any person or corporation 

against KOSEC and any other amounts which is caused by KOSEC providing information, execution and 

General Advice. 

You hold KOSEC harmless and release it from any liability in respect of any loss, harm or damage arising from 

a decision made by you on the basis of information obtained through the use of our portal, reports, docu-

ments or any General Advice given and any transaction taken place. 

You hold KOSEC harmless and release it from any liability in respect of any loss, harm or damage arising from 

delays in executing orders for the client and acknowledges KOSEC makes no guarantees about the time 

taken to execute an order on behalf of the client 

You acknowledge that KOSEC relies on third parties in providing technology and release KOSEC from any 

harm, loss or damage you may suffer as a result of the failure of such information technology. 

  

Cookies and Links 

KOSEC website, and its portal uses cookies, which lets us identify your browser while you are using the site 

or our portal. Cookies do not identify you personally. They simply allow us to track your usage patterns. If 

you prefer not to receive cookies, you can configure your browser to reject them or to notify you when they 

are being used. The functionality of the KOSEC website may be impacted if you restrict the use of cookies. 
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